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AARP and UnitedHealth Group to Broaden Historic Relationship to Improve the Health of Americans 

Exclusive Seven-Year Agreement Expands Scope of Service to Include Medicare Advantage, Part D and Medicare 
Supplement Products Across All Markets; 

Innovative Agreement Includes Commitments To Social Responsibility, Diversity and Pro-Consumer Initiatives 

MINNEAPOLIS--(BUSINESS WIRE)--UnitedHealth Group (NYSE:UNH) announced today that the Company and AARP 
have agreed to extend and broaden their existing arrangement for an additional seven years to cover AARP-branded 
Medicare Advantage, Medicare Part D and Medicare Supplement products across all markets. The new agreement, 
which takes effect January 1, 2008, and will continue through December 31, 2014, provides access to AARP’s nearly 38 
million members and others aged 50 and over. 

In addition to covering a diversified portfolio of Medicare-related and indemnity insurance products, the new relationship 
includes a commitment to develop and offer new products, services and technologies, with a focus on health and 
wellness solutions that address AARP members’ individual needs. It also provides for an expanded range of AARP-
branded Medicare Advantage plans that will offer greater predictability to enrollees through a two-year marketplace 
commitment covering 2008-2009. Further, the agreement continues certain existing products for members aged 50 to 64. 

Stephen J. Hemsley, president and chief executive officer, UnitedHealth Group, said: “We are extraordinarily privileged to 
continue working with AARP, the leading membership organization for Americans 50+, to improve the health and well-
being of millions of people in this country. We’re excited our new agreement extends our existing relationship to cover 
Medicare Advantage, Medicare Supplement and Medicare Part D prescription drug products across all markets. We are 
committed to using the resources across our enterprise to develop new ways to improve the health of AARP’s millions of 
members and increase access to high quality, affordable health care for all Americans.” 

A Far-Reaching and Innovative Agreement 

The new agreement between AARP and UnitedHealth Group includes a broad range of innovative offerings and services, 
with opportunities that extend across the extensive capabilities of UnitedHealth Group. 

The new agreement includes several new measures to empower health care consumers, simplify their interactions with 
the Company and ensure their satisfaction through high quality service. The agreement calls for the Company to help 
ensure that members have a seamless, easy-to-use online experience that helps them obtain important health 
information and live healthier, active lives. In addition, subject to compliance with legal requirements, the organizations 
will work in tandem to ensure that information provided to members or prospective members is presented in a clear, 
concise and understandable manner. 

The new agreement also includes additional commitments by the Company to corporate social responsibility, corporate 
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governance, and diversity initiatives. In line with its existing plans, UnitedHealth Group will continue to develop and 
enhance its corporate social responsibility program, ensuring that the Company will address the affordability and 
accessibility of quality health care, the growing ranks of the uninsured, and the unique health care needs of populations 
aged 50 and above. The agreement also includes specific provisions related to UnitedHealth Group’s ongoing 
commitment to meeting corporate governance objectives. In addition, UnitedHealth Group will continue to enhance its 
diversity program by developing products and services to meet the unique needs of diverse communities, by addressing 
racial/ethnic disparities in health care delivery, and encouraging further diversity across the Company. 

“Through our new agreement, we will work to ensure that consumers will have the products, services and information they 
need at their fingertips,” said Stephen Hemsley. “Moreover, this new agreement with AARP presents us with a 
tremendous opportunity to work toward effective reform of the nation’s health care system for millions of seniors – 
including those in vulnerable and diverse communities.” 

About UnitedHealth Group 

UnitedHealth Group (www.unitedhealthgroup.com) is a diversified health and well-being company dedicated to making 
health care work better. Headquartered in Minneapolis, Minn., UnitedHealth Group offers a broad spectrum of products 
and services through six operating businesses: UnitedHealthcare, Ovations, AmeriChoice, Uniprise, Specialized Care 
Services and Ingenix. Through its family of businesses, UnitedHealth Group serves approximately 70 million individuals 
nationwide. 

Forward-Looking Statements 

This news release may contain statements, estimates, projections, guidance or outlook that constitute “forward-looking” 
statements as defined under U.S. federal securities laws. Generally the words “believe,” “expect,” “intend,” “estimate,” 
“anticipate,” “plan,” “project,” “will” and similar expressions, identify forward-looking statements, which generally are not 
historical in nature. These statements may contain information about financial prospects, economic conditions, trends and 
unknown certainties. We caution that actual results could differ materially from those that management expects, 
depending on the outcome of certain factors. These forward-looking statements involve risks and uncertainties that may 
cause UnitedHealth Group’s actual results to differ materially from the results discussed in the forward-looking 
statements. Some factors that could cause results to differ materially from the forward-looking statements include: the 
potential consequences of the findings announced on October 15, 2006 of the investigation by an Independent 
Committee of directors of our historic stock option practices, the consequences of the restatement of our previous 
financial statements, related governmental reviews, including a formal investigation by the SEC, and review by the IRS, U.
S. Congressional committees, U.S. Attorney for the Southern District of New York and Minnesota Attorney General, a 
related review by the Special Litigation Committee of the Company, and related shareholder derivative actions, 
shareholder demands and purported securities and Employee Retirement Income Security Act (ERISA) class actions, the 
resolution of matters currently subject to an injunction issued by the United States District Court for the District of 
Minnesota, a purported notice of acceleration with respect to certain of the Company’s debt securities based upon an 
alleged event of default under the indenture governing such securities, and recent management and director changes, 
and the potential impact of each of these matters on our business, credit ratings and debt; increases in health care costs 
that are higher than we anticipated in establishing our premium rates, including increased consumption of or costs of 
medical services; heightened competition as a result of new entrants into our market, and consolidation of health care 
companies and suppliers; events that may negatively affect our contract with AARP; uncertainties regarding changes in 
Medicare, including coordination of information systems and accuracy of certain assumptions; funding risks with respect 
to revenues received from Medicare and Medicaid programs; increases in costs and other liabilities associated with 
increased litigation, legislative activity and government regulation and review of our industry; our ability to execute 
contracts on competitive terms with physicians, hospitals and other service providers; regulatory and other risks 
associated with the pharmacy benefits management industry; failure to maintain effective and efficient information 
systems, which could result in the loss of existing customers, difficulties in attracting new customers, difficulties in 
determining medical costs estimates and appropriate pricing, customer and physician and health care provider disputes, 
regulatory violations, increases in operating costs, or other adverse consequences; possible impairment of the value of 
our intangible assets if future results do not adequately support goodwill and intangible assets recorded for businesses 
that we acquire; potential noncompliance by our business associates with patient privacy data; misappropriation of our 
proprietary technology; and anticipated benefits of acquisitions that may not be realized. 
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This list of important factors is not intended to be exhaustive. A further list and description of some of these risks and 
uncertainties can be found in both companies’ reports filed with the Securities and Exchange Commission from time to 
time, including annual reports on Form 10-K, quarterly reports on Form 10-Q and current reports on Form 8-K. Any or all 
forward-looking statements we make may turn out to be wrong. You should not place undue reliance on forward-looking 
statements, which speak only as of the date they are made. Except to the extent otherwise required by federal securities 
laws, we do not undertake to publicly update or revise any forward-looking statements. 

Contacts 

UnitedHealth Group

Media Contact:

Don Nathan, 952-936-1885

or

Investor Contact:

John S. Penshorn, 952-936-7214

Senior Vice President 
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